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Innovation Update

Denneboom Media breaks new ground and brings its own brand of innovation and
impact to the launch of the new Scotia iTRADE brand.

The Challenge

E*TRADE Canada, a longtime Denneboom client, was purchased by Scotiabank in 2008 and on March 10" was
rebranded Scotia iTRADE. De nne b 0 o m’ was t© énsude that thega@nch of iTRADE created excitement
and typified the innovation that is a component of the Scotia iTRADE brand essence. In other words, the
media selected and how it was used played a critical role in delivering the launch message.

The Denneboom Innovation
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With advertising partner, The Globe and Mail, Denneboom was able to secure the first-ever wrap of the Report
on Business and the first-ever candlestick centre spread ad. The never-been-done-before candlestick ad
dominated the centre spread of the Globe and was anchored by strong editorial on the page. Supported by
island ads, all were designed to maximize impact and improve consumer recall.
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Denneboom was able to capitalize on the launch of the new Globeinvestor.com website for further iTRADE
exposure. The iTRADE launch message also saturated the web with innovative on-line media executions on

targeted websites including Stockhouse, TSX and Canoe.
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Breaking new gr oun dInpa@nsrship with BNN, Denriel®am launaheddTRADHtHiraugh
t he us e-bearfdone-m e fv dive @rhmercial spots which were introduced by the BNN anchors on air
throughout the two day launch period.

Exclusive coverage of the
launch of Scotia iTRADE

The Result

The highly creative and first-ever mediae x ecut i ons hel ped deliver the Scot
were thrilled with the customer response. Traffic to the new Scotia iTRADE website surpassed our

expectations. What more could we ask for?” said Duncan Hannay, Managing Director & Head, Direct Investing

for Scotiabank.

“We knew that that traditionaladpla c e ment woul dn’ t deWdusedouriniddptt br and e
understanding of the media habits of the direct-investing customers and leveraged our senior level

relationships with media suppliers to provide Scotia iTRADEwithan extr emel y hotagladg t f ul I
Goddard a Denneboom Senior Media Advisor.

For more information please contact:

Jack Denneboom
President

Denneboom Media
416.486.1508 x101
jpoom@denneboom.com

Denneboom. Be seen. Be heard. Be successful.
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